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() https://www.quora.com/What-is-digital-design-1

() William J. Stanton. Fundamentals of Marketing. McGraw-Hill (1984).p465

(3)Paul H. Selden (1997). Sales Process Engineering: A Personal Workshop. Milwaukee, WI: ASQ Quality Press.
p. 23.

(“Paliwoda, Stanley J.; Ryans, John K. (2008). "Back to first principles”. International
Marketing:- Modern and Classic Papers (1st ed.). p. 25
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() Hunt, Shelby D. (July 1976). "The Nature and Scope of Marketing". Journal of

Marketing. P.17-28.

(5) Hunt, Shelby D. (July 1976). "The Nature and Scope of Marketing'. Journal of
Marketing. P.17-28.
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(2)Mike Hendry.2007. Multi—application Smart Cards . Cambridge University Press. P.6.
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MAltstiel, Tom, and Jean Grow(2006). Advertising Strategy: Creative Tactics From the
Outside/In. CA: Sage Publication Inc.

(>)"CARAT PREDICTS POSITIVE OUTLOOK IN 2016 WITH GLOBAL GROWTH
OF +4.7%". Carat. September 22, 2015. Archived from the original on October 1, 2015.
Retrieved September 30, 2015.

() "Plummeting Newspaper Ad Revenue Sparks New Wave of Changes". Wall Street
Journal. October 20, 2016.

(*) Ewen, Stuart. Captains of Consciousness: Advertising and the Social Roots of
Consumer Culture. New York: McGraw-Hill, 1976
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(Y)»  Splendora, Anthony. "Discourse”, a Review of Vestergaard and Schrgder, The
Language of Advertising in Language in Society Vol. 15, No. 4 (Dec., 1986), pp. 445449
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Research Summary:

Graphic design defines the design of communications as the
art, practice, design and presentation of ideas and experiences
using visual and textual content. The design can be physical or
visual and can include images, words or drawings. The
advertisement affects the recipient for a moment or over a long
period of time. For the difference of purpose, whether commercial
or educational, cultural or political, and may use the designer of
more than one purpose in the same design The current research
consists of two chapters Chapter | problem of research and need It
started the problem of the current research through the following
question: Designs to advertise The current research aims to
identify the marketing of smart card advertising, as well as the
detection of the semantic concepts employed in it, while the
current research determines: Objectively: the semantic concepts of
marketing advertising, in 2017-2018, and spatially: Advertising
Marketing of Key Card in Iraq, and in the second chapter on three
researchers: the first topic: the significance in the commercial
advertising and the second topic commercial advertising and
digital design, and the third topic: advertising marketing

The researcher is a descriptive analytical method for the
analysis of a five-digit sample of digital ads for Key Card, and
analyzed them to reach the most important research techniques:

1. Use the image as a means of achieving meaning through the
use of socially agreed-upon images.

2. The type of significance you use in advertising varies.

3. Companies operations delay immediately.

4. The world is paying increasing attention to the digital design
of its economic resources
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