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Abstract               
   investment and marketing and advertising show transport rights 

sports media from the perspective of administrative bodies to 
Baghdad's clubs 

The search included four sections of part I contains an introduction 
and importance of research and the research objective scale setting sports 
marketing and investment in transport rights show and sports media 
publicity of administrative bodies of sports clubs Baghdad. and learn the 
reality of marketing investment in transport rights show sports media and 
advertising for sports clubs Baghdad  use int descriptive survey method and 
represent the research community (432) Chief and Deputy member And 
member of the investment scale building researcher and sports marketing in 
transportation rights show sports media and advertising for the clubs sports 
clubs work Baghdad special resolution prepared and phrases to collect data, 
and use some references relevant scientific researcher and the researcher 
began applying metrics to search sample (208) administratively spread over 
Baghdad's clubs (48) clubs registered with the Ministry of youth, the 
researcher concluded. The members of the administrative bodies of sports 
clubs Baghdad have medium level in sports marketing and investment. And 
in light of the study reached, the researcher recommends adoption of a 
scale of investment and sports marketing to administrative bodies of sports 
clubs grow up and Baghdad and strengthening an investment failed 
managerial culture and sports marketing to administrative bodies of sports 
clubs of Baghdad. 
 


