
 

32793109 0111 

 التسىيق الاجتماعٌ ودوره في تغًير 
 القًم الاجتماعًة

 بحث استطلاعٌ لعًنة من افراد مجتمع محافظة كربلاء المقدسة
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1

0

133 033 

221 021 

316 016 

411 011 

51001 

69 009 

100 %100 

3

39 0.696 

170.304 

2548 0.857 

258 0.143 

18 0.321 

32 0.571

5 0.089 

1 0.018 

4 0.071 

410.732 

11 0.196 
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2

 N = 56 

 

  

 
 

 

     

%  %  %  %  %  
0.63 4.32 - - 1.79 1 3.57 2 55.36 31 39.29 22 X1 

 0.68 4.41 - - 1.79 1 5.36 3 42.86 24 50 28 X2 

.977 3.75 - - 14.29 8 19.64 11 42.86 24 23.21 13 X3 

.977 3.75 - - 1.79 1 21.43 12 57.14 32 19.64 11 X4 

0.8 4.16 - - 3.57 2 14.29 8 44.64 25 37.5 21 X5 

0.81 4.08  
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4.19

3.94

4

N = 56

 

  

 
 

 

     

%  %  %  %  %  
0.67 4.19 - - - - 14.29 8 51.79 29 33.39 19 X6  

 

0.77 4.05 - - 3.57 2 16.07 9 51.79 29 28.57 16 X7 

0.77 3.94 - - 3.57 2 21.43 12 51.79 29 23.21 13 X8 

0.70 4.07 - - 1.79 1 16.07 9 55.36 31 26.79 15 X9 

0.83 3.96 - - 7.14 4 14.29 8 53.57 30 25 14 X10 

0.75 4.04  
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5

4.17

3.80

1

N = 56

 

  
 

 

 
     

%  %  %  %  %  
0.84 3.85 1.79 1 1.79 1 26.79 15 48.21 27 21.43 12 X11  0.88 3.80 - - 10.71 6 17.86 10 51.79 29 19.64 11 X12 

0.67 4.14 - - - - 16.07 9 53.57 30 30.6 17 X13 

0.69 4.17 - - - - 16.07 9 50 28 33.39 19 X14 

0.60 4.03 - - - - 16.07 9 64.29 36 19.64 11 X15 

0.74 3.998  
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4.03
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3.78

1

 N = 56

 

  

 
 

 

     

%  %  %  %  %  
0.88 3.78 - - 8.93 5 25 14 44.64 25 21.43 12 X16 

 
 

0.87 4.03   7.14 4 14.29 8 46.43 26 32.14 18 X17 

0.63 3.96   1.79 1 16.07 9 66.07 37 16.07 9 X18 

0.87 3.92   3.57 2 30.6 17 35.71 20 30.6 17 X19 

0.79 3.98 - - 3.57 2 21.43 12 48.21 27 26.79 15 X20 

0.81 3.93  
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3.19
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 N = 56 

   

 
 

 

     

%  %  %  %  %  
0.72 3.94 - - 1.79 1 23.21 13 53.57 30 21.43 12 X21  

 

0.77 3.94 - - 1.79 1 26.79 15 46.43 26 25 14 X22 

0.77 3.89 1.79 1 7.14 4 17.68 10 46.43 26 26.79 15 X23 

0.71 4   3.57 2 14.29 8 60.71 34 21.43 12 X24 

0.81 3.19 - - 3.57 2 26.79 15 44.64 25 25 14 X25 

0.76 3.79  
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4

3.19

1

N = 56

   

 
 

 

     

%  %  %  %  %  
0.83 4   3.57 2 23.21 13 42.86 24 30.6 17 X26 

 
 

0.78 3.92   3.57 2 23.21 13 50 28 23.21 13 X27 
0.82 3.83 1.79 1 1.79 1 26.79 15 50 28 19.64 11 X28 
0.87 3.92 1.79 1 - - 30.6 17 39.29 22 28.57 16 X29 
0.9 3.19 1.79 1 1.79 1 28.57 16 39.29 22 28.57 16 X30 

0.84   
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Abstract 
Search seeks to identify the most important values contained in 

social marketing targeted Holy Karbala members and how it relates to 

social change  where the research focused on identifying the most 

important values that seek social marketing campaigns in target research 
community. 

            The search results showed that different values of social 

solidarity ranked first with 33% of the total percentage values discussed  

while the religious and cultural values and education that was last occupied 

by 9%  mainly due to look at the sample discussed lack of attention to post 

religious events and the impact of environmental damage extends for long 
periods up to months. 
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