
4102

 

22-94- 2102  - 989 - 

دور مواقع التواصل الاجتماعي في 

تفعيل المشاركة في الانتخابات 

 2104البرلمانية العراقية 

2104

211

01



4102

 

22-94- 2102  - 991 - 

- 

 

- 

 



4102

 

22-94- 2102  - 990 - 

4102



4102

 

22-94- 2102  - 992 - 

0

4

3

2

 

0 2102
0

 

 

3103

 



4102

 

22-94- 2102  - 999 - 

4 2102
4

 

311

3063%

10

3 2102
3

 

410

3369

9462

 



4102

 

22-94- 2102  - 994 - 

survey method descriptive

analytical

01

21101



4102

 

22-94- 2102  - 999 - 

4102

01

- (Face Validity)

 

- (Test-

Retest)01

21115 0

 

2

5

0



4102

 

22-94- 2102  - 992 - 

media dependency theory 

9

1

3

01

00

04

03



4102

 

22-94- 2102  - 999 - 

02

0

4

3

05

 

 التأثيرات

 المعرفية

 العاطفية

 يةالسلوك

نظم وسائل الإعلام عدد 
ومركزية وتنوع وظائف 

 المعلومات

النظم الاجتماعية درجة 

 تنوع الثبات )البنائي(

 الجمهور

) درجة الاعتماد على وسائل الإعلام 
 المتنوعة (



4102

 

22-94- 2102  - 998 - 

00

09

01

03

41

0

4

3

:
40

0cognitive effects

2affective effects

9behavioral effects



4102

 

22-94- 2102  - 999 - 

44

43

42

45

40

49



4102

 

22-94- 2102  - 0111 - 

41

43

31

On line

0 You Tube 

Video  Adobe 

Flash

CBCBBC

2 Twitter

SMS

021



4102

 

22-94- 2102  - 0110 - 

30

9 Face book

5025

09
34

4100
33

0 

Gate Keeper



4102

 

22-94- 2102  - 0112 - 

2  

9  

4 

 

9  

2 

 

9 

 

8 

 

9 



4102

 

22-94- 2102  - 0119 - 

0

4335361

0002163

01430104564

43310112961

210004961

990363

3149565

40563

0992263

0092061

500261

200065

43493

040565

0

536121

0143456431332961

214961

03639565563

2263

206302

0065

930565



4102

 

22-94- 2102  - 0114 - 

2

4115161

533163

243569

0223061

211011

4

51

30615

163295

9

0042165

0024165

010961

500261

211011

3

2165

416509

0261



4102

 

22-94- 2102  - 0119 - 

4

320403163

040034163

43900361

314462

211011

232

3163

0441634462

430361

9

4195061

0253064

210461

211011

5

5061

30640461



4102

 

22-94- 2102  - 0112 - 

2

04131010406509223650630169503609

3464001436549301600659160154633

2030446331590600655169050609

0146523046032015600623160529609

0

0630

03609

065954633

065550609

0623

29609



4102

 

22-94- 2102  - 0119 - 

9

290069

0912265

0953161

211011

9

2265

3161

0069

8

200164

0022061

0352161

211011

1

2162

2061

0164



4102

 

22-94- 2102  - 0118 - 

9

000564

0293061

0342161

211011

3

2161

3061

0564

        

01

30961

0322165

0952369

211011



4102

 

22-94- 2102  - 0119 - 

01

2165

23 9

961

1

00

0533361

0223061

394264

211011

00

3361

306142 4



4102

 

22-94- 2102  - 0101 - 

02

39449603

3204263

4040562

0190360

009165

12060

414

03062

1160

3164

0390011

04

49603

42630562

0360165

0604

062160

164



4102

 

22-94- 2102  - 0100 - 

09

0203564

0533361

0114551

211011

03

3361

3560

4561

04

4035363

354361

510465

43569

03269

211011

02

536343610465

569269



4102

 

22-94- 2102  - 0102 - 

09

33114653316453936452600163013641

31395695250054554036113630163991641

45302695000564511416113613163299611

43094695250064502006113603061093611

033436450104065000216453600061093641

04230015406509024653659163990621

41650513965421046113659163990621

0312965910965021356113629061203621

092236504056500220611349060505621

31446530349201653614060101631



4102

 

22-94- 2102  - 0109 - 

05

260013641

3630

91641

361399611

360393611

3600

93641

3651

90601

36590621

3629

036213649

056213614

01621



4102

 

22-94- 2102  - 0104 - 

02

314356514014653061990601

3029165142004056513659163090621

323196454056453196513650061391641

013516950543125006453620061503641

03029695050396955102653633061109611

40305695590264511413642061502611

3136512301695303936953641060102611

0322165000206521013603061303611

050064503433413516953611060200601

443596450305695011496114612060150611



4102

 

22-94- 2102  - 0109 - 

00

365190601

3659

90621

365091641

362003641

363309611

3642

02611

364102611

360303611

361100601

461250611



4102

 

22-94- 2102  - 0102 - 

09

0309243960305633

1615 909003

41902521

4143003101

361353623

1615

4331339001

21292241

41902521

343403

5633336231615 00301532

0410

41902521

0155102

04650036231615 149042

310001

41902521

20413

9695436231615 0419043

312000

41902521

09

1615



4102

 

22-94- 2102  - 0109 - 

09

R P R P 

160111610
1601

541610

RP

03

1601116110

1615416110

1

1



4102

 

22-94- 2102  - 0108 - 

21

R P 
16441610

41

16421

16110

20

R P R P 

164011610164311610



4102

 

22-94- 2102  - 0109 - 

16401

1

16431

16110

0 

2 

50613063

0461

9 

22653161

4 

21613061

05631

9 

21

2 



4102

 

22-94- 2102  - 0121 - 

496034263

05620360

165

9 

 

8 

 

9 

3651

3659

3650

3620

3633

3642



4102

 

22-94- 2102  - 0120 - 

3641

3611

4612 

01 

 

00 

 

02 

 

09 

0 

 

4 

 

3 

 

2 

 

5 

 



4102

 

22-94- 2102  - 0122 - 

0 

 

9 

 

1 

 

3 

 

01 

0 

4 

3 

 



4102

 

22-94- 2102  - 0129 - 

2 

 

5 

 

0 

 

0  

4104 

4 

4104

3 

4104 

04

32

5

4. .Em Grifin; firist Look at Communication, (New York, Mc Graw 
Hill,2012) p.3. 

5. .Melvin L. Defluer; Mass communication Theory,( New York, Allyan 

Bacan,2012) p.22. 
6. .Richard West & Lynn H. Turner, Introduction Communication 

Theory, (Boston, Mc Graw Hill,2010)p.46. 
7. Stanley J.Baran & Dennis K.Davis; Mass Communication Theorys,( 

New York,Mc Graw Hill,2012) p.340.  
8. Melvin Defluer.Op.Cit.p.343.



4102

 

22-94- 2102  - 0124 - 

3 4113(

410 

10.   Jennings Bryant & Susan Thompson; Fundamentals of Media 
Effects, New York, Mc Graw Hill,2002. P.378.

11. Rebecca B.Rubin; Communication Research, (Boston, Wads 
Worth, 2010), P.3.  

12. Denis Mc Quail; Mass Communication Theory (Los Angeles, 
Sage Publication Inc,2010), P.440.  

03 )

4101431 

02 4101

313

15. James Watson & Anne Hill; Dictionary Of Media and 
Communication Studies, (London, Arnold,2006), P.19.

16. Stephen Little John & Karven Foss; Theories of Human 
Communication, (New York, Thomson,2008) P.33.  

17. Stanly J. Baran & Denis K.Davis, op. cit. P.273.  
18. Stanly J. Baran Introduction to Mass Communication, (New 

York, Mc Graw Hill,2009) P.261.  

03 

)4101209 

41 

4104341

40 

4113411

44 

410330

23. Gayle Brewer; Media Psychology, (New York, Palgrave 
Macmillan) P.89.              

42 

411193



4102

 

22-94- 2102  - 0129 - 

45 

41155 

26. Mark Balnves ; Media Theories, (New York, Palgave,2009)P.58.     

49 4104

415

41 

411431

43 

4113015

30. Lim, Jonson& Golan, Guy J. "Social Media Activism in Response 
to the Influence of Political Parody Videos on you Tube", 
Communication Research Magazine,Oct.2011 ,710-727. 

30 ) 4101

31 

34 4103

30 

33 BBC 50141049 

32 4101

042045 

0 

4113

4 4101 

3 

4114

2 4101



4102

 

22-94- 2102  - 0122 - 

5 

4101 

0 

4104

9 

2119

1 4103 

3 

4101 

01 

4115 

05 

4111 

00 BBC 5014104 

09 

2109 

01 

4104

03 

4113 

0 

4101 

0 



4102

 

22-94- 2102  - 0129 - 

4104 

4 

4104

3  

4104 

 

1. Denis Mc Quail; Mass Communication Theory .Los Angeles, Sage 
Publication Inc,2010.  

2. Em Grifin; firist Look at Communication. New York, Mc Graw 
Hill,2012). 

Gayle Brewer; Media Psychology. New York, Palgrave Macmillan.            
3. James Watson & Anne Hill; Dictionary Of Media and 

Communication Studies. London, Arnold,2006. 
4.   Jennings Bryant & Susan Thompson; Fundamentals of Media 

Effects. New York, Mc Graw Hill,2002.
5. Lim, Jonson& Golan, Guy J. "Social Media Activism in 

Response to the Influence of Political Parody Videos on you 
Tube", Communication Research. Oct.2011. 

6. Mark Balnves ; Media Theories. New York, Palgave,2009.     
7. Melvin L. Deflue; Mass communication Theory. New York. Allyan 

Bacan,2012. 
8. Rebecca B.Rubin; Communication Research. Boston, Wads 

Worth,2010.  
9. Richard West & Lynn H. Turner, Introduction in Communication 

Theory. Boston, Mc Graw Hill,2010. 
10.  Stanley J.Baran & Dennis K.Davis; Mass Communication Theorys. 

New York,Mc Graw Hill,2012.  
11. Stanly J. Baran Introduction to Mass Communication. New York. 

Mc Graw Hill,2009.  
12. Stephen Little John & Karven Foss; Theories of Human 

Communication. New York, Thomson,2008.  
 
 
 



4102

 

22-94- 2102  - 0128 - 

The Role of the Social Media Sites in activating 
Participation  in the Iraqi Parliamentary 

Elections in 2014 
PH. A.DR. Hafedh Yaseen Al-Batran  

PH. A.DRMuhamed h. Alwan 

Abstract  
The technical development originating the internet is considered a 

very big leap in developing the means of communication. The emergence 
of social media sites made these modern means effective in all fields, 
including the political ones, and specifically the parliamentary elections, 
which determine the rightful leaders of nations and peoples. 

The problem of the research is identified by a fundamental question: 
What is the role of social media sites in activating participation in the 
Iraqi parliamentary elections that took place in 2014? The importance 
of this research results from the importance of knowing the reasons that 
prompt the public to depend on social media to get general information and 
news and particularly those related to the elections, because the elections' 
results are important in determining the future and fate of nations and 
peoples. 

The discussion tackles the importance of social media sites to 
support and stimulate the political participation in the Iraqi elections, and 
their effect on the people's behavior and participation in the elections. 
The research is one of the descriptive studies that depend on survey 
approach, both descriptive and analytic of an intentional single sample of 
400 social media sites users aged 18 years and older for all educational and 
different economic levels. 

The researcher used a questionnaire to gather information divided 
into several themes covering hypotheses and questions and concluding 
several results, namely: - 
- There is a statistic significant correlation between the degree of the 

respondents' interaction on the social media sites and dependence 
motivation (utilitarian and ritual). 

- There is a positive correlation between the degree of respondents' 
interaction on the social media sites and their attitudes (positive and 
negative) about political participation in the parliamentary elections. 

The researcher recommended the need to improve the use of social 
media sites and invest hyperlinks and interactive features provided by them 
in broadcasting and presenting programs and electoral campaigns of the 
candidates. 


