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Abstract 
 Pragmatism is a philosophical doctrine that sees the reality lies through 

the practical reality and human experiment. The issue of honesty is benefitful for 

the people, also the thoughts of people is only pleas that ma  keeps it to retain 

then and then search for perfection. When the ideas are the most honest and the 

most benefitful, the mind is not meant to interpret the unknown. Therefore, the 

religious belief is not subject to the mental evidence. Hence, the problem of the 

study was crystalized. The objective of the study is to pragmatic ad the 

ideological and the design of the product.  

The research comes up with a number of  results: 

1. The formation of the form of the chair and the value of the idea depended 

on the idea of depiction which results in the interpretation to test the 

concepts of the receiver in the external and the sample (1)(2) and the rate 

%67.5 

2. To employ the raw of the plastic has a great role as far as the process of 

designing the industrial product as they achieve an aesthetic aspect 

through which he can feel sensual  and metal pleasure  in addition to what 

has been achieved in the performance functional and the result in the 

features and characteristics of all the raw material.  

3. The employed color has achieved the form of attractive and attention and 

enthusiasm  through the sensual feeling ad the preparation of the human 

trends for the receivers ad all the samples I %100 rate.                     
 


