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Pragmatism as an aesthetic design strategy 
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Abstract  

The pragmatic proposal for Aesthetics is a comprehensive 

proposal to study the multiple dimensions of aesthetic that is based on 

a comprehensive approach to the role played by design on our daily 

life. Hence, as discussed in this paper was put out into account for all 

the trends that stimulated by design in the life of the consumer. These 

trends have been identified based on the aesthetic of intellectual 

references, which is based on the pragmatic philosophy approach 

which it exemplified by (practical use for aesthetics, and the social 

context of the aesthetics, and the dynamic role of the form, and the 

role of the mind in the aesthetic experience). 
 


